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Empirical analysis to customer perceived image on logistics

distribution service quality of online shopping

LI Wu-xuan, FAN Gen-yao, WANG Li-ping
(School of Economics and Management, Chang’an University, Xi’an 710064, Shaanxi, China)

Abstract; Logistics distribution takes a key role in e-commerce. It’s service quality influence the

consumer’s online shopping behavior directly. Based on the questionnaire survey and the grey correlation

analysis, this paper researches the logistics distribution service of online books shopping. The finding is

that the perceived image overall evaluation to the logistics distribution of the online book shopping which

include the information, bill delivery, receipt, and the characteristics related to the distribution personnel

is poor. Finally, some suggestions which aim to improve the logistics distribution service quality of online

shopping are raised.

Key words: online shapping; logistics distribution; service quality; customer perception
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