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Order, rules and expectation

JIANG W an-sheng
(School of Economics and Management, Northwest University, Xian 710069, Shaanxi China)

Abstract: The order is a regular state that can be recognized by the human mind and make human
happy. It has the feature of cost-reduction, easy-controlling, and expectablity. Limited by a lot
of practical conditions, the marketing order only near to its ideal state gradually, but can never
reach it. During the constructing course of marketing order, people should not only put their eyes
on the building of formal institutions such as laws, also pay more attention to the construction of
informal institutions such as morality and ritual.
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