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E-business and organization innovation
JIA De-kui, SHI Hong-jun
(College of Management, Xi'an Univ. of Arch.& Tech. ,Xi'an 710055, China)
Abstract According to the meaning of E-business, the close relationship between E-
business and organization innovation is discussed, and an idea that E-business will become a
new kind of motivity for organization innovation is provided. On the basis of all above, the
direction of modern organization innovation in the new condition is discussed.
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