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Review and prospect of foreign sharing economy research
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Abstract ; Sharing economy is a new phenomenon born in the era of Interne, which has an important
impact on social development. However, there was a little research on this subject at present. In view of
this, the relevant foreign literature was combed and analyzed by the method of literature research. The
main contents of the research on sharing economy in foreign countries were discussed on the basis of
defining the concept of sharing economy. The research shows that foreign research on sharing economy

has entered a stage of rapid development. At present, scholars focus on the participants, business model,
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development and management of sharing economy. And the contents and results of the research are

comprehensive and rich. However, the research on some subjects is not enough, and the systematic

understanding isn’ t formed; the future research can be further deepened in the following aspects: firstly,

the mechanism of individual participation in sharing economy should be established. Secondly, the role

changes in the process of individual participation in sharing economy should be discussed based on the

theory of subjective and objective relations. Thirdly, the model of business mode about sharing economy

should be built and its paradigm should be discussed. Fourthly, research on government supervision and

development policy in the development of sharing economy should be enriched. Fifthly, discussion of the

cross-disciplinary and multi-perspective of sharing economy should be emphasized.
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