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Impact of SNS phtfoorm on the nterpersonal
canmunication of youngsters groups

MENG Fang-b ng
( School of M anagement W uhan U niversity ofTechnology W uhan 43007Q Hubei Chmna)

Abstract As an emerging ntegrated netvork canmunicaton medig the emergence and devebp
ment of SNS platform are bound to have farreaching nfluence on the interpersonal canmunication of
youngsters groups This paper am s atw ok ng out theways to pumote the ben gn operatbn and deve bp
ment of SNS platform by exp bring the mpact factors on the ntepersonal canmuncation of youngsters
groups W ith the m ethods of questbnnaire and gray camparison the mpact factors SNS platforn have
been sudied fum the angle of quantitatve analysis A fter the qualitative analysis the positive and nega
tve effects SNS platfiorn on the ntepersonal canm unication of youngsters groups have been obtaned
The paper at last believes that the standardization of the access system and strict monitorng can pro-
mote the healthy developmentof SNS p latfom.

Key words SNS platforn; youngsters ntepersonal canmunication gray cam parison method
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Adn nistrative tendency in China s charity developm ent

GUO Dalin XU Yun-feng
(SchoolofPolitical Science Southw est University of Science and
Technobgy, M ianyang 621010 Sichuan Chmna)

Abstract Adn nitatve tendency n China's charity organization often leads to bureaucratization
Fran the pont of fom atbn mechan ism of charity organ ization the authors find that the problem is caused
by lack of power-contwl for charity ogan ization n the process of social pwgress and also by the culural
fault of Hlk conscbusness on charity. To solve the poblans it is necessaly to construct social goverr
ance mode of charity Besides the cooperative and canpetitve modes betw een the goverrm ent and char-
ity organizations should be pramoted.

Key words charity organ izatonn  adn nistrative tendency, power-contro] sochl governancemode
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