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Analysis for large-sized and medium-sized bus market in China

DU Jian, YIN Ji, YE Xiang
(School of Automobile, Chang an University, Xian 710064, Shaanxi China)

Abstract: As one of the important elements in China s bus industry, bus business has its large
shares of market and great competition, and also has something to do with the sustainable
development in the whole busindustry. In order to study the development strategy of China s bus
industry, and be ready for the severe challenges in markets, the authors in this paper, after
conducting market investigation and collecting ideas from different experts, analyze its developing
trends in China s economy and social develpment and examines the periods of bus industry policies
and its industrial life. The results show that China s bus industry is faced by upgrading in
competition and adjustment in industrial patterns, which means that the micro-benefit time is
coming. The authors think that the bus industry should be ready for competititive environment
and have creative ideas so as to meet the present bus markets rationally and maturally. And it
should also actively open its markets at home and abroad, develop new techniques and new energy
resources, raise management levels and create its new products.
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