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Computation method for the added value relating to tourism
based on tourism satellite account

CHANG Li

(School of Economics and Management, Northwest University, Xian 710118, Shaanxi China)

Abstract: The added value relating to tourism is a total indicator which is used to measure the
new added value created by tourism production departments, which can reflect the economic
influence degree to tourism activities. In order to measure Chinese tourism economy objectively
and accurately, the paper, at the request of the world tourism organization to contribute national
satellite account system, discusses the computation method of “value added of tourism industries”
and“ tourism value added” according to the concepts and measurements of tourism satellite
account (TSA ). Tt can help understand the main principles of TSA and distinguish “value added of
tourism industries” from “ tourism value added”, the former is the value added by tourism
characteristic production activity; and the latter reflects the comprehensive impact of tourism
which can be defined as the added value relation to tourism industries and other industries of the
economy in response to internal tourism consumption.
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