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Study on marketing patterns of Chinese buses
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Abstract: The current marketing patterns of bus sale in China are still by salesman. M arketing
patterns have not achieved synchronous development, and lagged behind the development of the
market. Marketing patterns influence strategy, and also influence sales volume. By analyzing the
current sales pattern of China s bus industry, this paper provides reference for bus enterprises for
scientific and proper sales pattern choices according to their own conditions so as to increase the
proportion in market and expand the share of market in order to make contribution to the China s
bus industry, even to the whole auto industry.
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