F6% Ho K ek 5 5 G2 AHF ) Vol 6 No.2
2004 6 A Journal of Chang an University (Social Science Edition ) June 2004

[ )|

w —K

( 610054)

AL RA FW S BAPE FRET 24y SN, A4 TR R R, S
I EARARAET SAYTAE M 38407 G137 AR F00 8 B, Q1T T RLAE —C R A5 4
T A AFE QR ES). QI LR RF NI R EARE TINS5 M. A QAR F P, 4T £
REL A A W69, XA 69, AL SR RGY A B A QAT TR 3§ A W6, Q3T ARkt F
BB BAPAL AR K OGR4, I MREA BA, Q1T AR F R b, 418 TR R A
T & RIITRE, A TRERINAL R FW R N T RFE A b, 403 2 Kk Bk
B F2 5, B A AN B IR S 409 INR M AR5 . A3 T ARG R B A LR A Esa b B —

AR, )3 ARG HAFRE /) ARSR, G137 EFHE9A B E AT, STEA IR L BCRE ) A ARGR,
SR RIATR A B B AR Rt
: NO31 (A : 1671-6248 (2004)02-0009-05

Functions of the choice in the movement of the creative systems

XU Yifei
(Hunanity Social Science Colleges Uuniversity of Electronic Science and Technology, Chengdi 610054 China)

Abstract: The diverification of the social life provides certain ratiomality for every king of the choices. The
social life does not request unique choice, but provides various possibilities for the creative subjects and
increases the free degree. The creative subjects must under certain circumstance be engaged in the creative
activity. In the creative choices, the creative subjects are flee, and not free again. Seeing from the angle of the
whol society the choices of the creative subjects are not free. They are conditioned by every kind of the social
factors; Seeing from the individual angle, the creative subjects make the choice according to their own will.
The creative subjects can get the freedom of the choice winthin the scope of the objective conditions
pemission. The creative subjects increase the ability of the choice with the increase of the knowledge to the
objective reality and the choice ability of the creative subjects is the expressrion of the free degree in the
creaive activities. The stionger the choice ahility of the creative subjects is, the higher the free degree of the
crealive activities is and the stionger the abillity of the domination to the objective reality is.
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