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Green Marketing
—— The New Strategy of the Sustainable Development of a Corporation

LIU Chang-yong
(Industry Division. Chang an University, Xi an 710064, China)
Abstract Green marketing as a practice of the idea of sustainable development in the business
area, has become a new strategy for commerce in the 21 st century and ensure the sustainable
development of a corporation. The implications and importance of green marketing strategy are
discussed, and the close relationship between green marketing and the sustainable development of
a corporation is expounded. Finally, the appropriate practical guides are put forward.

Key words green marketing; sustainable development; new strategy

, » D¢

20 80

P} o ~ ~ N

( Ken peattie) « —

: 2002-01-08
(1955,



42 K 2K FF M (A R 2002 F

9 ’
[31
’ N ” ’ N °
’ ’ ( )
s °
° > ’ ’ ’
N ~ ~
9 ’ ° ’
’ ° 21 ’ ’
) ) M °
, 1.
’ ’ 4
~ N ~ ~ °
° ’ ’
’ 9
’ ) ’
(1]
° °
s °
A
2.
« ”
() )
« 2 « 2
20 80 ,
, 1992 , .
° 9 ) °
. . N 21 , ,
’ ? ’ °
. N 3.
~ . ~ ~ N
[2]
’ ° 9
B °© ’
’ °
’ ’ ’
, °
4.
s ° ?
° ’
) o W TO,
. ’
« ”
’ ° ’
« ”»
9 ’ s ’ 9
~ N P °
N ~ ~
A
°
~
> B B



# 2% 8 B R M LT HE KR K% 43

’ GNP 1%~ 1%,
’ : GNP
; ’ 0.7% : GNP
, 1. .
() , , 27
. 106 ~ 1% !

() . ,
) “IT IS THE RIGHT THING TO DO”.
() . i
, R 21
() .
, [1] ..
) T0% . [Jl ,2001, (5).
[2] . [J].
,2000, (3).
’ ° 3] . M.
’ ’ ’ 2001.
’ ’ [4] . [
’ ° ,2001, (3).
) 5] [J].

. 1998, (6).



