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On Misunderstanding of Brand Strategy of Real Estate

CHENG Zong fu
(School of Architectural Engineering, Chang/an University, Xi'an 710061, China)

Abstract The market competence and the further deepening of conflict between demand and
supply make brand stratgy an essence for real estate. But during the course of application and
realization of brand strategy, there are several main misunderstandings which do great harm to
the establishment of brand. By the means of completely understanding brand, taking effective
methods and so on, the true brand can be set up.
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